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V	ROAD	TRIP	ROUTE	PROMOTION	

TERMS	AND	CONDITIONS	

1. Informa*on	on	how	to	enter	and	the	prizes	form	part	of	these	Terms	and	Condi*ons.	Par*cipa*on	in	
this	promo*on	is	deemed	acceptance	of	these	Terms	and	Condi*ons.	

2. The	Promoter	is	Frucor	Suntory	Pty	Ltd	(ABN	73	060	091	536)	of	2/5	George	Street,	North	Strathfield	
NSW	Australia	2137,	telephone:	(02)	8762	0399	(‘Promoter’).	

3. Entry	is	only	open	to	Australian	residents	aged	18	years	or	older.	

4. Employees	(and	their	immediate	families)	of	the	Promoter	and	agencies	associated	with	this	
promo*on	are	ineligible	to	enter.	Immediate	family	means	any	of	the	following:	spouse,	ex-spouse,	
de-facto	spouse,	child	or	step-child	(whether	natural	or	by	adop*on),	parent,	step-parent,	
grandparent,	step-grandparent,	uncle,	aunt,	niece,	nephew,	brother,	sister,	step-brother,	step-sister	
or	1st	cousin.	

5. The	promo*on	will	be	run	in	associa*on	with	par*cipa*ng	stores.	A	Par*cipa*ng	Store	is	any	store	
which	displays	promo*onal	material	adver*sing	this	promo*on	during	the	Promo*onal	Period	
(“Par6cipa6ng	Store”).	

6. Entries	into	the	promo*on	open	at	12.01am	on	the	1st	May	2024	and	close	at	11:59pm	AEDST	on	the	
31st	May	2024	(“Promo6onal	Period’)	and	while	stocks	last.		

7. To	be	eligible	to	enter,	individuals	must,	during	the	Promo*onal	Period:		
a) purchase	any	two	(2)	V	500mL	Energy	drink	products	(‘Qualifying	Product’)	from	any	

par*cipa*ng	store	(‘Qualifying	Purchase’);	
b) obtain	proof	of	that	qualifying	purchase	(for	example	a	receipt);		
c) scan	the	QR	code	on	the	point	of	sale	adver*sing	or	visit	venergyroadtrip.com	
d) follow	the	prompts	to	the	promo*on	entry	page,	provide	the	requested	details	(including	

their	full	name,	email	address	and	telephone	number);	and	
e) upload	a	copy	of	their	proof	of	purchase.	

8. For	the	avoidance	of	doubt,	V	500mL	mul*packs	count	as	one	(1)	Qualifying	Product.	

9. Entrants	must	retain	their	proof	of	purchase.		

10. Failure	to	provide	a	picture	of	proof	of	purchase	at	the	*me	of	entry	may,	in	the	absolute	discre*on	
of	the	Promoter,	result	in	invalida*on	of	ALL	of	an	entrant’s	entries	and	forfeiture	of	any	right	to	a	
prize.		

11. Mul*ple	entries	are	permided,	subject	to	the	following:		

(a) only	one	(1)	entry	is	permided	per	Qualifying	Purchase;	
(b) each	entry	must	be	submided	separately	and	in	accordance	with	entry	requirements	set	out	

incl.7;	and		
(c) a	maximum	of	one	(1)	entries	per	person	per	day	is	permided.	
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12. There	is	one	(1)	Major	Prize	to	be	won.	The	Major	Prize	includes	1x	Free-2-Travel	(F2T)	Travel	Voucher	
worth	$5,000	AUD	to	put	towards	a	road	trip	package	in	New	Zealand	(“Major	Prize”)		

13. All	bookings	in	connec*on	with	the	Major	Prize	(including	car	hire	and	accommoda*on)	must	be	
made	via	the	Promoter’s	chosen	travel	agent	F2T.	All	bookings	must	be	submided	by	the	Prize	winner	
to	F2T	a	minimum	of	45	days	before	the	winner’s	requested	departure	date.	The	Major	Prize	winner	
is	responsible	for	any	amendment	fees	issued	by	airlines	or	suppliers	once	any	booking	is	approved	
and	issued.	

14. The	Major	Prize	is	valid	for	12	months	from	when	the	Prize	winner’s	name	is	drawn.	Block	out	
periods	include	all	New	Zealand/	Australian	School	&	Public	Holidays	along	with	all	other	special	
event	periods.	All	travel	in	connec*on	with	the	Prize	must	occur	before	31st	July	2025	(the	Travel	
Period).	All	travel	is	subject	to	availability	at	all	*mes	and	may	be	dependent	on	select	seat	class	with	
airlines	or	specific	room	category	availability	with	an	accommoda*on	partner.		

15. In	the	event	travel	is	not	possible	during	the	Travel	Period	due	to	border	closures,	travel	restric*ons,	
lockdowns	or	if	the	Promoters	determine,	at	their	discre*on,	that	travel	is	unsafe,	the	Prize	will	be	
subs*tuted	for	AUD	$5,000	cash.		

16. Acceptance	of	the	Major	Prize	is	condi*onal	on	acceptance	of	the	terms	and	condi*ons	of	travel	as	
detailed	by	F2T	and	the	terms	and	condi*ons	of	any	supplier,	including	airline	carriers.	If	the	Major	
Prize	winner	cannot	accept	those	terms	and	condi*ons	for	any	reason,	their	Major	Prize	will	be	void	
and	no	compensa*on	will	be	payable.	

17. The	Major	Prize	winner	is	responsible	for	any	addi*onal	taxes	and/or	resort	fees	associated	with	the	
chosen	accommoda*on,	unless	otherwise	stated.	Any	addi*onal	spending	money,	meals	(other	than	
those	included)	and	any	other	ancillary	costs,	including	but	not	limited	to	insurance	and	any	
applicable	insurance	excesses,	not	listed	in	the	travel	prize	package	descrip*ons	above	are	the	
responsibility	of	the	travel	prize	winner	and	their	nominated	traveling	companions	as	incurred.		

18. The	winner	is	responsible	for	organising	transport	to/from	the	airport	departure/return	point.	The	
prize	winner	(and	any	travel	companion)	must	have	valid	travel	insurance	for	their	period	of	travel.	

19. The	Prize	winner	and	their	travel	companion	are	responsible	for	ensuring	they	have	all	necessary	
passports,	visas	and	other	travel	documenta*on	that	may	be	required	(including	any	documenta*on	
that	may	be	required	that	relates	to	adempts	to	prevent	the	spread	of	Covid-19).		

20. The	prize	RRPs	are	correct	as	at	the	*me	of	draming	these	terms	and	condi*ons.	The	Promoter	takes	
no	responsibility	for	any	change	to	the	RRP	of	any	prize.	

21. Prizes	are	not	transferable,	changeable	or	redeemable	for	cash.	

22. In	the	event	that	a	prize	or	any	part	of	a	prize	becomes	unavailable	for	any	reason	beyond	the	
Promoter's	control,	the	Promoter	may	in	its	sole	discre*on	decide	to	provide	an	alterna*ve	prize.	
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23. The	prize	winners	will	be	determined	by	way	of	random	draw	from	all	valid	entries	received	by	the	
Promoter	during	the	Promo*onal	Period	on	7th	June	2024.	The	first	one	(1)	eligible	entry	randomly	
drawn	from	all	entries	received	during	the	Promo*onal	Period	will	win	the	Major	Prize.	The	Prize	
Draw	will	take	place	at	Raydar	100	College	Hill	Road	Auckland.	The	Promoter	may	draw	addi*onal	
entries	and	record	them	in	the	order	drawn	in	the	event	that	an	invalid	entry	or	ineligible	entrant	is	
drawn.	

24. All	prize	winners	will	be	contacted	by	email	or	phone	using	the	details	provided	at	the	*me	of	entry	
within	five	(5)	business	days	of	prize	draws.	

25. Subject	to	the	unclaimed	prize	draw	clause,	if	for	any	reason	a	winner	does	not	take/redeem	a	prize	
(or	an	element	of	the	prize)	at/by	the	*me	s*pulated	by	the	Promoter,	for	any	reason,	then	the	prize	
(or	that	element	of	the	prize)	will	be	forfeited,	and	no	compensa*on	will	be	payable.	

26. In	the	event	an	invalid	or	ineligible	entry	is	drawn,	or	the	Promoter	is	unable	to	contact	a	winner	
within	fourteen	(14)	days	of	first	ademp*ng	to	no*fy	that	winner,	having	made	reasonable	adempts	
to	do	so,	the	Promoter	may	deem	that	winner’s	entry	invalid,	and	no	compensa*on	will	be	payable.	

27. The	winners	will	be	published	at	venergyroadtrip.com	from	11th	June	2024.	

28. A	draw	for	any	unclaimed	Prizes	may	take	place	on	19th	July	2024	at	the	same	*me	and	place	as	the	
original	draw,	subject	to	any	direc*ons	from	a	regulatory	authority.	Winners,	if	any,	will	be	no*fied	by	
phone	and	email	within	two	(2)	business	days	of	the	unclaimed	prize	draw	and	their	names	will	be	
published	on	venergyroadtrip.com	from	23rd	July	2024.	

29. Acceptance	of	any	prize	is	deemed	consent	for	the	Promoter	to	use	the	winner’s	name,	likeness,	
image	and/or	voice	for	promo*onal	and	media	purposes	without	compensa*on,	and	any	copyright	
will	vest	in	the	Promoter.	

30. The	Promoter’s	decision	is	final	on	all	maders	and	no	correspondence	will	be	entered	into.	

31. The	Promoter	reserves	the	right	to	amend,	suspend	or	cancel	any	aspect	of	this	promo*on	(including	
any	prize	or	term)	at	any	*me	in	its	sole	discre*on		

32. Failure	by	the	Promoter	to	enforce	any	of	its	rights	at	any	stage	does	not	cons*tute	a	waiver	of	those	
rights.		

33. The	Promoter	reserves	the	right	to	verify	the	validity	of	the	winner’s	entry	and	disqualify	any	entry	or	
refuse	to	award	a	prize	where	false	or	misleading	details	have	been	given	by	an	entrant	or	an	entrant	
has	behaved	in	a	fraudulent,	dishonest	or	disrup*ve	manner,	or	otherwise	than	in	accordance	with	
these	terms	and	condi*ons	or	the	spirit	of	the	promo*on.	

34. If	 there	 is	 a	 dispute	 as	 to	 the	 iden*ty	 of	 an	 entrant,	 the	 Promoter	 reserves	 the	 right,	 in	 its	 sole	
discre*on,	to	determine	the	iden*ty	of	the	entrant.	

35. If	this	promo*on	is	 interfered	with	in	any	way	or	is	not	capable	of	being	conducted	as	reasonably	
an*cipated	 due	 to	 any	 reason	 beyond	 the	 reasonable	 control	 of	 the	 Promoter,	 including	but	not	
limited	to	technical	difficul*es,	unauthorised	interven*on	or	fraud,	the	Promoter	reserves	the	right,	
in	 its	 sole	 discre*on,	 to	 the	 fullest	 extent	 permided	 by	 law:	 (a)	 to	 disqualify	 any	 entrant;	 or	 (b)	
subject	 to	 any	 wriden	 direc*ons	 from	 a	 regulatory	 authority,	 to	 modify,	 suspend,	 terminate	 or	
cancel	the	promo*on,	as	appropriate.	
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36. The	use	of	any	automated	entry	somware	or	any	other	mechanical	or	electronic	means	that	allows	an	
entrant	to	automa*cally	enter	repeatedly	is	prohibited	and	will	render	all	entries	submided	by	that	
entrant	invalid.	

37. To	the	extent	permided	by	law,	the	Promoter	and	its	agents	take	no	responsibility	for	any	failure	of	
any	entry	to	be	entered	into	the	promo*on	due	to,	without	limita*on,	technical	malfunc*on	or	
human	error.	The	Promoter	and	its	agents	are	not	responsible	for	late,	lost,	misdirected	or	incorrectly	
submided	entries.	Incomplete	or	indecipherable	entries	will	be	deemed	invalid.	

38. Entries	are	deemed	received	at	the	*me	they	are	received	by	the	Promoter,	and	not	at	the	*me	of	
transmission	by	the	entrant.		

39. As	a	condi*on	of	par*cipa*ng	in	the	promo*on,	each	winner	indemnifies	the	Promoter,	all	
organisers,	sponsors	and	all	other	persons	and	organisa*ons	associated	in	any	way	with	this	
promo*on	against	all	claims,	damages,	liabili*es,	costs	and	expenses	(including	costs	on	a	solicitor-
client	basis)	which	a	winner	may	incur	arising	out	of	their	par*cipa*on	in	the	promo*on	and/or	
par*cipa*ng	in	any	prize,	howsoever	caused.		

40. Except	for	any	liability	that	cannot	by	law	be	excluded,	including	the	Non-Excludable	Guarantees,	the	
Promoter	(including	its	respec*ve	officers,	employees	and	agents)	is	not	responsible	for	and	excludes	
all	liability	(including	negligence),	for	any	personal	injury;	or	any	loss	or	damage	(including	loss	of	
opportunity);	whether	direct,	indirect,	special	or	consequen*al,	arising	in	any	way	out	of:	(a)	any	
technical	difficul*es	or	equipment	malfunc*on	(whether	or	not	under	the	Promoter’s	control);	(b)	
any	them,	unauthorized	access	or	third	party	interference;	(c)	any	entry	or	prize	claim	that	is	late,	lost,	
altered,	damaged	or	misdirected	(whether	or	not	amer	their	receipt	by	the	Promoter)	due	to	any	
reason	beyond	the	reasonable	control	of	the	Promoter;	(d)	any	varia*on	in	prize	value	to	that	stated	
in	these	Terms	and	Condi*ons;	(e)	any	tax	liability	incurred	by	a	winner	or	entrant;	or	(g)	use	of	a	
prize.		

41. The	Promoter	collects	personal	informa*on	("PI")	in	order	to	conduct	the	promo*on	and	may,	for	
this	purpose,	disclose	such	PI	to	third	par*es,	including	but	not	limited	to	agents,	contractors,	service	
providers,	prize	suppliers	and,	as	required,	to	Australian	regulatory	authori*es.	Entry	is	condi*onal	
on	providing	this	PI.	The	Promoter	will	also	use,	and	handle	PI	as	set	out	in	its	Privacy	Policy,	which	
can	be	viewed	at	hdp://www.frucor.com.au/index.php/privacy_policy/.		In	addi*on	to	any	use	that	
may	be	outlined	in	the	Promoter’s	Privacy	Policy,	the	Promoter	may,	for	an	indefinite	period,	unless	
otherwise	advised,	use	the	PI	for	promo*onal,	marke*ng,	publicity,	research	and	profiling	purposes,	
including	sending	electronic	messages	or	telephoning	the	entrant.	The	Privacy	Policy	also	contains	
informa*on	about	how	entrants	may	opt	out,	access,	update	or	correct	their	PI,	how	entrants	may	
complain	about	a	breach	of	the	Australian	Privacy	Principles	or	any	other	applicable	law	and	how	
those	complaints	will	be	dealt	with.	All	entries	become	the	property	of	the	Promoter.	Under	the	
Privacy	Act	1988,	entrants	have	the	right	to	access	and	correct	any	such	personal	informa*on.	
Entrants	may	opt-out,	access	and	request	correc*on	of	any	of	the	details	about	them	held	by	the	
Promoter	by	sending	an	email	to	promos@raydar.co.nz	

42. Authorised	under:	Permit	No's:	ACT	TP	24/00186	

http://www.frucor.com.au/index.php/privacy_policy/
mailto:promos@raydar.co.nz

